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IDT Expands
Editorial Structure

IDT is excited to welcome two new members to its editorial team:
Peter Pizzi, CDT, MDT and Daniel Alter, CDT, MDT, MSc. Our
goal is to utilize their extensive technical expertise, experience,
and knowledge to further our commitment to keep IDT’s editorial
content relevant in a rapidly changing business environment and
offer readers the information they need to remain competitive in
the market and best serve their clients and the patient.

Co-Editor in Chief Peter Pizzi, CDT, MDT Professional Relations and Content
Internationally recognized educator and Acquisition Daniel Alter, MSc, MDT, CDT
Owner of Pizzi Dental Studio Professor at New York City College of

Technology, consultant/business coach of
restorative dentistry.

oy ey “Peter is an internationally recognized educator whose unigue ability to teach and inspire
- o » others will enrich our mission to advance the technical knowledge, artistry, and mastery
# of the dental technology profession. Daniel will enhance and broaden our connections
with the dental technology and manufacturing communities to further our mission to be
a complete information resource for our readers.”

Pam Johnson Editor-in-Chief Jason Mazda Managing Editor
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Publication Standouts

Lars Hansson, CDT, FICOI
Gregg Helvey, DDS

Leon Hermanides, CDT
Steve Hoofard, CDT

Luke Kahng, CDT

Dena Lanier

Dene LeBeau, CDT

Daniel Llop, CDT
Nicholas Manos, MS, CDT
Steve McGowan, CDT

Ed McLaren, DDS

Keith Miolen, CDT

Bill Neal, CDT

Richard Pavlak, CDT, MDT
Steven Pigliacelli, MDT, CDT

Targeted reach, DT
targeted media solutions o

A Peer-R

FNngaging your customers
with multi-channel

L] L]
(leansability ... How Did We Forget? D R I l l 0 N
r T ] I’ ] l’ ] Aran Dautsch, COT

Additive Manufacturing I M P l A N Ts

CONTINUING EDUCATION: 1 CREDIT

Complex Implant-Supported Reconstruction i istry’

With Monolithic-Minimally Veneered Zirconia Explormg\mp\ant den“St_rVS_mOSt
Acs controversial and confusing issues

~ , . »
MASTERCLASS TH E

Peter Pizzi, CDT, MDT
Joshua Polansky, BA, MDC
Matt Roberts, CDT

> BPA Audited: Circulation of /nside Dental Technology is 100% qualified Anthony Sena, CDT
Pinhas Adar, CDT, MDT Thomas Sing, MDT
> Peer Reviewed: Technical articles, CE modules, and case studies are peer reviewed Vincent Alleluia, CDT, MDT Rick Sonntag, RDT
for content relevancy and accuracy Daniel Alter, MSc, MDT, CDT Larry Stites
. . . ) ’ . o David Avery, CDT lan Taylor, FBIDST
> Editorial Advisory Board: The industry’s most respected technologists and clinician John Ball, DDS Andre Theberge, CDT, RDT
key opinion leaders provide direction and voice to the publication Jessica Birrell, CDT Olivier Tric, MDT
> In-Print Reader Service: An effective platform to generate leads and Eﬁth BBourke’ BB;CE Sénn'stuvrbad”’ cot o
convert marketing into sales ris Erown. neent veraerosa, HH1
Renata Budny, MBA, CDT, MDT Thomas Wade, CDT
> Continuing Education (CE): Interactive audience engagement James Cassidy, DMD, CDT Joe Weisz, BS, CDT
_ o Ken Chizick, RDT, CDT Rob Woosley, CDT
> Integrated Platform: Content marketing generates additional sales Dana B. Cohen, CDT Bob Yenkner
- - Eddie C | Chuck Yenk
> High Reader Engagement: Research shows cover-to-cover readership @ orees e Tenrner
Burney Croll, DDS Contributing Advisors
> Forward Thinking/Relevant Editorial: Leading the industry to a sustainable future Lee Culp, CDT Greg Harris
. . . ' ' ' Elizabeth Curran, CDT, RDT Bradley Jones, FAACD
> Part of Full Dentistry Platform: Companion publication to /nside Dentistry, Compendium, Mike Dominguez, CDT Robert Kreyer, CDT
CDEWorld & Dental Learning Systems. Editors collaborate on industry topics Eli Ganon John Orfanidis, CDT
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Publication Audience

IDT reaches 16,429 |laboratory owners

and managers in print

Inside Dental Technology engages readers through its multimedia platform. From
opportunities in print and online to e-Newsletters, Web, e-blasts, and events, /nside
Dental Technology provides our manufacturing partners with audience-profile and
behavioral data that help target marketing budgets for results-oriented programs.

TITLE:

STUDENT: 6%
OTHER: 2.5%
PROSTHODONTISTS: 1.1%

OWNER: 77.6%
EXECUTIVE MANAGER: 12.6%
TECHNICIAN: 6.7%

¢ BPA

WORLDWIDE™
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LABORATORY SERVICES

62% 0
61% 55% 54%
Full Service Ceramics Complete Partial
Dentures Dentures

LABORATORY SIZE

1-5 employees

6-25 employees

17%
26+ employees

READER AGE (AVG.)

52+ Years

: IDT REACHES DENTAL
: TECHNOLOGY'S DECISION-MAKERS
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2017 NET RATES (includes 4-Color) BLEED AD SIZES

X 3X 6X 12X 24X 36X ADD 15% PREMIUM CHARGE
Full Page Spread 12,138 1,985 1,832 1,628 1,526 1,424 RO R Al Trim size is 9 x 10.875. Please make
10% PREMIUM CHARGE sure that all copy and logos are 0.25”
Full Page 6,452 6,299 6,181 5,942 5,891 5,840 FOR PAGE 3,5, &7 inside the trim (live area) and extend
2/3 Vertical 4988 | 4865 | 4728 | 4508 | 3856 | 3805 | | (ZXCOMMITMEND background images and colors 0.125”
past the trim (final bleed).
1/2 Horiz/Vert 4m 4,009 3,896 3,713 3177 3,137
1/3 Vert/lsland 2,652 2,550 2,475 2,400 2,250 2,100 ......................................................................................
1/4 Square 2,280 2,180 2,100 2,000 1,900 1,800
Dimensions 6 (b Full Page Spread
NON-BLEED SIZES TRIMMED SIZES LIVE AREA FINAL BLEED TRV 1B X 10875
Width Height Width Height Width Height Width Height 5 O / 5 o e e
FULL SPREAD 18 10.875 17.5 10.125 18.25 11125
FULL PAGE 9 10.875 85 10125 9.25 1125 Ad/Edit Ratio
2/3 VERT 5125 10 5.625 10.875 5125 10125 5.875 11125 Makes Your Ads
More Visible
1/2 HORIZ 8.125 4.625 9 5.25 8.5 4.625 9.25 55 Full Page 2/3
1/2 VERT 3.75 10 4.25 10.875 3.75 10.125 4.5 11.125 TRIM: 9 x10.875 TRIM: 5.625 x10.875
LIVE AREA: 8.5 x 10125 5L1I\z/§ :1251‘;;
1/ 3 HORIZ 8 3.25 BLEED: 9.25x11123 BLEED: 5.875 x 11125
1/3 VERT 2.375 10
1/4 SQUARE 3.75 4.625
2017 Deadlines 1/2 Vert.
JAN FEB MAR APR MAY JUN JuL AUG SEP oCT INAV DEC TRIM:
4.25 x10.875
Ad Closing 2-Dec 9-Jan 3-Feb 3-Mar 3-Apr 5-May 1-Jun 7-Jul 7-Aug 1-Sep 29-Sep | 2-Nov ;'fiﬁijﬁ; 1/2 Horiz.
Materials 8-Dec 12-Jan 9-Feb 10-Mar 6-Apr 11-May 13-Jun 10-Jul 11-Aug 8-Sep 9-Oct 7-Nov 451125 Xz
BLEED: 9.25 x 5.5
Mail Date 29-Dec | 3-Feb 1-Mar 29-Mar | 2-May 31-May 28-Jun 2-Aug 30-Aug | 29-Sep | 25-Oct 29-Nov
—1/3 Vert.
Ad Submission FTP Info: 2575x10
Hi-res (300 dpi) PDF (PDF/X-1a:2001 preferred). Make WEB BROWSER: FETCH: 1/3 HORIZ
sure that all fonts are embedded or converted to outline. URL Address: office.aegiscomm.com Host Name: office.aegiscomm.com 1/4 8x325
All spot colors should be converted to CMYK. Username: InsideTech Username: InsideTech |
Password: Inside2010 Password: Inside2010 e

*username and password are case sensitive
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Cover Story

Mid-Sized Conundrum:
Stagnate or Survive?

2017/ Editorial Calendar

Tech Edge Showcase

Porcelain Furnaces

Continuing Education

Partial Denture Update

Sponsored Opportunity

Tech Insider, 5 Reasons to Buy

Bonus Distribution

Survey Report:

Dentists’ Top Challenges CAD Model Scanners Implants Tech Insider, 5 Reasons to Buy Cal-Lab
2017 Implant Issue Additive Manufacturing AII-CeramiEPI‘;Iratt(le)rial LpealE Tech Insider, 5 Reasons to Buy SCDL
PersG;\éEgssgfllrg:jhts CAM Milling Machines AII-Cerami(cPI;/Irattlel,\;ial Update Tech Insider, 5 Reasons to Buy

Designing Tomorrow’s Laboratory Millable Materials Thiﬁ:ﬁii:ﬁgﬂﬁgiﬁor d Tech Insider, 5 Reasons to Buy FDLA
Why B_usinesses 'Can’t Sgrvive Implant Abutments and Bars Digital Dentures Tech Insider, 5 Reasons to Buy
without Social Media
Technology Roundtabli%];eziliz?’!sg#sce Technology Awards Ingeedel Ceic 7 Inesiice
2017 Business Review Winning Strategies
TBD Intraoral Impression Scanners Implants Tech Insider, 5 Reasons to Buy
New Communication Technology Digital Dentures Occlusion Tech Insider, 5 Reasons to Buy DLOAC, ECDL

INAVIGATOR

Corporate Profile,
5 Reasons to Buy

DLOAC, ECDL, Cal-Lab,
SCDL, FDLA

Trends in Dentistry
& Collaborative Cases

Digital Outsource Services

Infection Control

Tech Insider, Collaborative
Case, 5 Reasons to Buy

*Content is subject to change at the publisher's discretion and without prior notification
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>40%

2017 Special Issues

Save their IDT Issues
and Pass Along
to Others

July

Tech Issue

Forward-thinking, technology-focused articles. Promote your products
in “Why | Invested,” an up-close, personalized equipment and material
testimonial from a laboratory owner of choice.

B

\ !
DOWNLOAD
SELL SHEET

ide Dental Technolo ey ~
- if’_f ] August Covering all aspects of business management. Spotlight your company \ - |
______"1*?3:_}# Business Review in a “Winning Strategies” spread. DOWNLOAD
"“—-_’L._._ SELL SHEET
UPHEAVAL
h
November Category reviews of all new 2017 products: Technology, Materials, \ ,

Product iNavigator

Bench Tools/Equipment, and Resources.

DOWNLOAD
SELL SHEET

TR

A look at the clinical side of the industry.

B

\ !
DOWNLOAD
SELL SHEET

mn
DENTISTRY

Wil ionia e, 0 ncasin ok i et
e andeganding s 0 e

Collaborative Cases

December Supplement

A special supplement polybagged with both IDT
focusing on team dentistry.

B

| !
DOWNLOAD
SELL SHEET
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“IDT is one of the only remaining publications that connect the dentist and the technician

Content Marketing Opportunities

team to enhance the potential for high level collaboration. No one provides useful
laboratory techniques for the dentist and technician quite like IDT. There is not a single
issue of IDT that goes unread in my office at UCLA. Pertinent. Influential. Engaging.”

—Todd R. Schoenbaum, DDS, FACD, Associate Clinical Professor, UCLA

“IDT’s artwork, articles, and new product information keep me current with
technology and always offer valuable insight and information.”

—Jessica Birrell, CDT, Owner, Capture Dental Arts

93.9%

Readers Involved
in Making
Purchasing
Decisions

HHHHD
78.5%

Percentage of
Consistent

91.2% L

Overall Readership
Among Laboratory
Publications

Source: /DT readership survey

PRODUCT PROMOTION
IMAGES OF PRODUCTS WITH SHORT
DESCRIPTIONS
> Cover/On the Cover ===
> First Look .
> Product Watch

> TechEdge Showcase
> 5 Reasons to Buy

PRODUCTS IN APPLICATION

SHOWING A PRODUCT IN USE

> MasterClass

> InPractice

- Step-by-Step |
- Peer-to-Peer

ONLY IN JULY 2017
> Why | Invested

COLLABORATIVE CASES

> Special supplement polybagged with
December issue

CORPORATE POSITIONING
USER OR CORPORATE PRODUCT
MESSAGING
> Tech Insider > Corporate Insights

> Winning Strategies > Viewpoint
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5 REASONS TO BUY
Monthly Offering

$) Techkdge 5 REASONS TO BUY
Inform readers of the top reasons to buy your product
with a full-page advertorial placed within the TechEdge ST
or Products” sections. Also available in the annual /DT ; T ——

Product iNavigator.

5 Reasons to Buy include reader service for lead
generation. Supplied video demos can be included in the
digital edition at no additional cost.

True color technology based
on DENTSPLY’s breadth
of knowledge in ceramic

*Product does not have to be new

The new Cercon® ht Shaded Zirconia delivers color

DEADLINE INFORMATION:
confidence to increase success producing zirconia Flexural Strength: Approximately 1200 MPa

JAN UA RY N OV E M B E R 4 J U LY M AY 5 restorations that match the Vita shade standard. DENTSPLY U TS [yl < (@)

has applied its breadth of experience in ceramic material Cementatoneciieqtcnalogeepaatd

FEBRUARY: DECEMBER 2 SEPTEMBER: JULY 7 shading and zirconia material formulation to deliver the Doy | e
new Cercon ht Shaded Zirconia with True Color Technology, 5"'"“"_‘“"
MARCH: JANUARY 6 OCTOBER: AUGUST 4 formulatied for optimal miling performance In many poRular 5 Reasons
APRIL: FEBRUARY 3 NOVEMBER: SEPTEMBER 1 , to Buy
includes a 50-word
MAY: MARCH 3 DECEMBER: OCTOBER 6 testimonial, a secondary
JUNE: APRIL 7 image, or a 50-word

expanded product
description.

$4,500 NET: with an additional ad placement in the same issue

$5,300 NET: without an additional ad placement in the same issue
DOWNLOAD

SELL SHEET
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4 COVER SHOT

InFocus 1
Monthly Offering |

InfFocus provides enhanced exposure in

._ -

. . . FEATURED PRODU
IDT print, online, and in the monthly reader _ ' DRILL (
e-Newsletter. /DT features 3 products on o e e
the cover with an option for 1 product as a M
¥ &
sponsored “new product push.” p- |
On the
SPONSORSHIP INCLUDES over
> First product on the Cover of /DT (1 of 3 products) Panthera’s Lock ‘n’ Release Bar
i I.ﬁ.{lnws Easy Installation, Removal 4
> Enlarged exposure on the internal ‘On the Cover’ page M - g
> Article published online featuring interview with manufacturer on the benefits "5__ M
of the product (optional) == Vo
> Product featured in e-Newsletter with link to article and optional video "*,.. ; - _
(6,737 distribution)
> Optional furnished video from the manufacturer to be added on the
e-Newsletter and website
$4,000 NET: Scheduled Print Advertisers ‘ON THE COVER’ inside /DT

$5,000 NET: Non-Scheduled Print Advertisers

.\ DOWNLOAD
SELL SHEET
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TECH INSIDER
Monthly Offering

PRINT COMPONENT

> Sponsor selects laboratory to highlight the use of
manufacturing equipment and showcase how it
Impacts the business

> Laboratory interview and editorial development by AEGIS

> Photography includes picture of laboratory owner with 3-4
action shots of manufacturing equipment

> 2-page editorial with V4-page sponsor callout — 1 product
image, 50 words, contact info e

PRINT EXPOSURE

ONLINE COMPONENT —— | EErmeme

> Tech Insider Online Listing, which includes corporate ONLINE EXPOSURE
sponsor logos*, interview piece from /DT, link to sponsor’s
website* optional video* DEADLINE INFORMATION:
JANUARY: NOVEMBER 5 JUNE: APRIL 7
VIDEO COMPONENT (OPTIONAL) FEBRUARY: DECEMBER 2 SEPTEMBER: JULY 7
> Manufacturer’s Video Demo* — submitted by sponsor/ MARCH: JANUARY 6 OCTOBER: AUGUST 4
manufacturer for inclusion online APRIL: FEBRUARY 3 NOVEMBER: SEPTEMBER 1
* Content provided by sponsor MAY: MARCH 3 DECEMBER: OCTOBER 6

PACKAGE PRICE: $10,000 NET .\ DOWNLOAD
SELL SHEET
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WHY | INVESTED
July Tech Issue

AATLIN | TTNAY =~ d ==
AMAUE R INVESTED

-

CONTROL, CONSISTENCY
-~ WITH COBALT CHROME

Perry Carrcll, COT, Cwner of Perry’s Dental
Lab/Giessen Dentallabar USA, on Caeramill
Sintron from Amann Girrbach

Why | Invested - One-page advertorial
(adjacent to full-page ad) spotlighting
a KOL using the sponsoring company’s

equipment or materials. Personal account

from the business owner on how the
product has positively impacted his or her
business, artistry, profitability, or production

Dry mill CoCr="as easy as wax!

AMANNGIRRBACH
NORTH AMERICA

process. Laboratory interview handled
by AEGIS. Can include an image of the
product, key takeaways, and/or data-driven

1.5 million inserted
units prove us right.

charts. Offered in the Tech Issue, which
focuses on forward-thinking, technology-
focused articles.

$5,300 NET: 1-page advertorial
(requires full-page ad to run adjacent)

DOWNLOAD

SELL SHEET
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WINNING STRATEGIES
August Business Review

Winning Strategies - Two-page advertorial e 099 | o0k | 4o
spotlighting a business leader from the sponsoring otdllise iy, |
company who offers advice on specific business I | :

strategies from ROI, ergonomics, and Lean strategies, L

to how investing in a specific technology positively

Impacts a laboratory’s bottom line. Interview and

photo op. Can include an image of the product, an

ROI, Cost/Savings or other data-driven charts. Offered

in the 2017 Business Review, a special issue covering

all aspects of business management. $10,000 NET: 2-page Winning Strategies Spread

PACKAGE INCLUDES

* Two-page advertorial

* Your advertorial piece featured prominently on
InsideDentalTech.com for the month of August (5,600+
average monthly homepage visitors)

* Inclusion in digimag

CLOSING DATE: JUNE 1, 2017
EDITORIAL MATERIALS DUE: JUNE 26, 2017

DOWNLOAD

SELL SHEET
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COLLABORATIVE CASES

December Trends in Dentistry

This special supplement included with the December

issue will feature articles from our dentist-and- i
technician teams. Inside Dentistry’s December
issue will also include Collaborative Cases, with the
opportunity for sponsors to have cases run in both

publications and reach both clinicians and technicians.

ABOUT THE AUTHORS

Each case will be peer reviewed.

VALUE ADD . . .
2-page case = $8,800* NeT (with booked ad in the issue)

* Highlighted in IDT eNewsletter (7,190+ circulation) and _ . ) )
Inside Dentistry eNewsletter (50,000+ circulation) 3-page case = $10’200* NET (with booked ad in the issue)

- Social Media promotion through Inside Dental 2-page case = $10,200 Net (with no booked ad)
Technology’s and Inside Dentistry’s Facebook and Twitter _
channels 3-page case = $12,200 Net (with no booked ad)

* Featured in the applicable online IDT editorial library 2-Page Case additional exposure in

CLOSING DATE: JULY 1, 2017 Inside Dentistry: $6,000 Net additional

CASE SUBMISSION: AUGUST 1, 2017 3-Page Case additional exposure in

AD MATERIALS DUE: NOVEMBER 7, 2017 Inside Dentistry: $9,000 Net additional

* Scheduled frequency ad rates apply—see rate card

.\ DOWNLOAD
SELL SHEET
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False Cover Tip

A false cover offers optimum opportunity for your message. Showcase your
message with the highest exposure possible. An /DT false cover tip offer you the
maximum possible exposure to 16,429 dental laboratory key decision-makers.
You supply the creative and /DT does the rest.

> 16,429 pieces — printed and mailed

> Client-supplied creative

> Response card can be included

> Ad in digimag

> Masthead on digital subscription e-newsletter
IMPORTANT DATES e ol e Y g
ISSUE DATE MATERIAL DUE Mo
JANUARY 12/5/2016
FEBRUARY 1/9/2017
MARCH 2/6/2017
APRIL 3/6/2017 — i
MAY 4/4/2017 m::;r:::::'
JUNE 5/8/2017 o et i
JULY 6/5/2017 el
AUGUST 7/10/2017
SEPTEMBER 8/7/2017
OCTOBER 9/6/2017 $12,000 NET: Total Package Investment
NOVEMBER NA

Limited availability

DECEMBER 11/4/2017
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8 & 12 PAGE CUSTOM MONOGRAPHS  BENEFITS

Custom design and layout to reflect
your brand elements

S h Owcase yO U r p rOd u Ct O r resea rC h Experienced (AEGIS) project manager, editorial
U n e n Cu m be red by CO m pet | tlve n O | Se staff, and production team to turnkey the project

Article acquisition

Enduring life-cycle with digital edition (optional)

Content marketing

BRANDED MONOGRAPHS

Corporate positioning

Branded Monographs leverage the publication’s PROMOTIONS
relationship with its readers, creating third-party > Featured in dentalaegis.com
credibility for your messaging. L oublication library

> Featured in IDT Issue Preview e-Newsletter

> Featured in CDEWorld monthly e-Newsletter

> Broadcast to the AEGIS 6,737 opted-in email
list with link to the digital edition

ratasys

UNBRANDED MONOGRAPHS THE GLOBAL

LEADER IN
3D PRINTING

TECHNOLOGY

Percentage of Dental

o Professionals Who Consider the
o Peer-Review Process Important

Unbranded Monographs are topic-centric and leverage

the carrying publications to expand the audience to

include current customers and potential customers. | |
Source: Compendium When Readlﬂg PrOfeSSIOI’]a|

readership survey Literature
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From cutting-edge design to creative corporate brand identity-building and
education productions, AEGIS has the professional team and the diversity of talent
to exceed your expectations.

AD UNITS CUSTOM PIECES AEGIS VISUALIZATION

> Inserts > Monographs/Supplements 2D and 3D Animations
> Qutserts > Digital Editions lllustrations

> Gatefolds > Product Tutorials Video

> Bellybands > Training Modules IPad Presentations

> Business-Reply Cards > CE Modules

> Animated Videos

> Microsites DIGI'_I'ALINSIGHTS

E - ey A, N
R e

g N b = T ®
+ gl B

AEGISMediaLive.com
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eBooks

Extend Your Reach and IELE-CM%dw
secure gqualified leads T —

Your eBook will deliver an education-based presentation on a concept, Acﬁ‘i";ﬁ;;’.l’g T T——
technique, or practice solution—while at the same time communicating the Pre-shaded Zirconia
features of your product or service. Let the AEGIS Communications team |

help you through the process of developing and promoting your eBook at a G Q 0 0

level that far exceeds the competition.

30-Day Marketing Program

\X" Each eBook contracted with AEGIS Communications is
provided a comprehensive month-long,
multi-channel promotion schedule.

INSIDE DENTAL TECHNOLOGY

]6,429 .................... Print 5,937 ....................... Unique Monthly Visitors

6,737 ....................... Issue Preview E-Newsletter 6,860 ..................... Social Media $6,000 NET: Total Package Investment
6 800 75-150: Estimated Leads
)

*Post Download Marketing -
Sponsor’s Third Party Email sent to everyone who downloads the eBook

*See full details on next page ‘ DOWNLOAD
SELL SHEET
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eBooks

| POST DOWNLOAD MARKETING |

eBook Download Page

Lead Report Email

Custom Publishing

-
[ ]‘]T D Books
Thars o e dranooadeg How e D b kb eing Lioiie
P tn wi R

Pl ey S omied b N sl i T 4 Pt Vil ws P
B T e L -

g e b ey e
g it by 2 gy W i e = i

1 1,0 R a— Yome g Pamioss f

Thank You Messaging

Lead Report

The New Standard in
All Ceramics

=)

A
e = Cemrvikaan S a e

LIMITED TIME OFFER!
Buy 1 Disc, Ged 1 FREEITOR

Custom Email with Sponsor

Messaging

DOWNLOAD A SAMPLE eBOOK!

Your eBook will deliver an education-based presentation on a clinical concept, technique, or practice solution—while at the same time communicating the features of your product or service. Let the AEGIS

QUALIFIED
LEADS

Real-time leads provide the NAME,

STATE, OCCUPATION, and TIME
OF DOWNLOAD of eBook users.

MARKETING
PACKAGE

S~

Inside Dental Technology
leverages its multi-channel
marketing for the first month
of the eBook’s launch, with
limitless leads possible
for lifetime of the eBook.

USES & BENEFITS

ENGAGING
MULTIMEDIA

(v)“

eBooks promote interactivity
that connects readers to your
multimedia — such as videos,
animations, KOL testimonials, and
online stores —
ALL with just the tap of a finger.

LIFETIME
ARCHIVE

365

3

eBooks are accessible on the
website 24/7 for years to come,
and are easily shared, emailed,
posted, and downloaded to
laptops or mobile devices.

Communications team help you through the process of developing and promoting your eBook at a level that far exceeds the competition.

ASSET
HAND-OFF

@
w
eBooks are available to

sponsor for posting/sharing
30 days following the launch.

DOWNLOAD
SELL SHEET

Fa
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InsideDentalTech.com

IDT Home Page
Ad Positions
A. Masthead C. Button E. Featured Product G. Featured Technique

« $300 NET/two weeks
* 1 positions/1 rotate
« 293 x 144 px

« $200 NET/two weeks
* 1 positions/1 rotate
* 400 x 400 px

« $300 NET/month
« 3 positions/0 rotate
* 300 x 120 px

« $700 NET/month
* 1 position/2 rotate
« 728 X 90 px

H. Featured Event

« $200 NET/two weeks
« 1 positions/1 rotate

* 400 x 400 px

F. Featured Video

« $300 NET/two weeks
» 1 positions/1 rotate

* 2935 x 144 px

D. Center Banner

+ $500 NET/month

» 2 positions/0 rotate
* 600 x 70 px

B. Billboard Slider
 $500 NET/month

* 1 position/3 rotate
* 600 x 255 px

5,600+

Average unique
Monthly
Visitors

8,000+ 13,900+

Average Monthly Average Monthly
Visits Page Visits

Secure the full month of ad positions
to elevate your message. Great for a
product launch!

$6,000 NeT/month

& Unigue Resiorativs Wortion Using Digitsl Technoiogy

760 P T BEAD TR CrME ey AATELT

l.h':-i'ni:-'.tr:..' eoooks e

IDT %“

B CiE s e v s EEE

SUBSCRIBE
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Inside Dental Technology

Exclusive Digital Sponsorship Package

/
FEATURES & BENEFITS ASSET SUITE:
> Only 1 Product Package Sponsorship available per category * 14 Wf: ads over 12
montns
> Dominates the product category, placing your featured * 1eBook (CE or Non CE)
product/brand to of mind in category * 4 Third-party Blasts
(1 per quarter)
> Fosters category engagement creating multiple touchpoints, * 1 Survey
producing brand awareness and engagement \

> Provides 12 months of website advertising

* 14 Unique postions within the Product Listing, Resource Center,
and Article Library

* 3 unigue postions on Product Listing page (exclusive)

* 4 custom pages (more info, videos, request
demo, request sample)

* 3 unigue postions on Product Resource page (in rotation)
» Additional promotional spots at editor’s discretion

* 8 unique positions within applicable article library
(2 In rotation, unigue postions)

?» ROI - category impressions, engagements, lead generation,
lead ranking, unbeatable cost per lead

> Monthly reports providing robust analytics to track your
package’s performance

AVAILABLE CATEGORIES

« 3D Printing/Laser Sintering * Materials * Crown & Bridge
* Implant Systems « CAM Milling » Digital Services
» Scanners * Removables




nside Denfal Technologs Exclusive Digital Sponsorship Package

PACKAGE
TOTAL:

14 UNIQUE AD POSITIONS Sl 5,000
NET

“ ' ' Product Listing Page Resource Center Page
- Masthead (Ads Rotate between
—— (670 x 80px) applicable sponsores of
E oinlr (s product categories)
55 : ST Masthead (670 x 80px)
= Skyscraper
= e = (220 x 365 px) Skyscraper

(left sidebar)
(220 x 365 px)

(exclusive)

Skyscraper
(right sidebar)
(175 x 580 px)

8 unique positions within applicable
I article library (in rotation)

*Four additional calls-to-action for your Product: More
Info, Watch Video, Request Demo, Request Sample
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Inside Dental Technology

Thematic Newsletters

Inside Dental Technology branded newsletters
are thematic in nature and released in rotation on
Thursdays, under the recognized dental laboratory
specialty headings. They include original content
and extend the reach of previously published
subject-specific content. The thematic newsletter
sponsorship is an annual sponsorship that includes
four unique, evenly spaced sends throughout the
year, providing consistency in messaging and
category exclusivity for the sponsor.

BENEFITS

* Dominate the technical topic that is aligned with
your product or brand as the sole sponsor for
your category—no competitive noise!

* Touch our audience with four sends throughout
the year.

OUTPUTS
* Individual reports for each campaign
* Automated secondary email send to all clicks

* Leads on all clicks (name, email, and profession)

DISTRIBUTION: 6,000+
AVERAGE OPEN RATE: 21.20%
AVERAGE CLICK RATE: 3.64%

A. Masthead Banner
B. Technical Article
C. Featured Video
D. Featured Product
E. Center Banner

600x80 px
Sponsor Content
Sponsor Content
Sponsor Content
600x80 px

F. Featured Event Sponsor Content

SPONSOR MESSAGING PLACEMENTS:

7 TOPICS AVAILABLE FOR SPONSORSHIP—
ONLY ONE SPONSOR PER CATEGORY!

* Implants

* Materials

* Digital Dentistry
* Removables

SPONSOR INVESTMENT: $12,000 NET
(INCLUDES 4 SEPARATE SENDS)

* 3D Printing
* Business
* Crown & Bridge

IDT

Inside Diental Techmology

Furnaces Updali

.......
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A monthly preview of the upcoming issue of /nside Dental Technology #
allows you to deliver your message directly to your target audience. It will [DT s s

drive traffic to your website and/or detailed product information. L[Nmm HAND
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A. Masthead Banner $600 NET 600x80 px _
B. Center Banner $500 NET 600x80 px o .

C. Button (2 Available)  $250 NET 150x80 pX e ———

D. Featured Video $300 NET

CUTSOURCING: MYRIAD SERVICES FOR
LABOAATORIES OF ALL BIES
2 3 o

P g ructew bive SeceRied, B N T

Dominate the current issue’s

CATRON OFFERS MORE THAN JUST A MILL FOR TITANIUM WS LANT

content and engagement with By o s
your messaging! s

$1,600 NET/month

PRMTING AND CASTING PAOCEDMIAES FOR SUCCERSFUL PARTIALS
i T 0T W DO &

Fpe | B A | AT A I R B

MAKING THE PRIMCIPLES OF FIRRCHASING AND INVENTIAY
CONTROL WORE FOR YOL

A Frminer B OO AR &

T | BT e AL A e DAL, | A DR LI L

COMBNG M OCTOBER
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AVERAGE OPEN RATE

AVERAGE MONTHLY SEND J ’
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Emails yield valuable LeadGEN data # straumann

Expand your customer engagement and - _
marketing efforts with a customized e-Blast SRl
t O y OUI’ t arg et e d audlence The Marth American dental implant market wil expand bo reach a value of

neary 52.7 biion in 2022, comparad to just over $1.1 billion in 20131

::._I- - ire th
1;15 ?J ﬁq;t_v_gﬂ’ecthlﬂwnrkﬂmviﬂ[uﬂﬂﬂi
. ) ) Pt

Soma of these dontal implants will be part of langer, full-arch cases: how ang
you propaned bo bring thes incramisntai business into your aboratony?

Capitalize on this treatment solution and Incresse revanus wiven you

BENEFlTS REQUlREMENTS BEST PRACTlCES choose CARES™ Scan & Shape Service for Screw-Retained Bars and

Bridges,

Dan't have a scanner? Do, bul need some axira suppart for more comiplex

> Customized messaging to > 1HTML file with all images linked > Should not exceed 600-pixel width cases? CARES Scan & Shapa is horol

; fit your needs > Text-only file > Balanced text/image ratio " Ofaemand senvcs for dents abe
: + COTs work on ey casa
E:;S;gr?rt ofalead eIt > SUbJeCt line > No Flash, CSS Positioning, + validated workfiow fram design to milling
or Javascript * CARES®Milled Bar s o cost-effective sokfion 1o retrofit an existing

> Any seed names from the company i

> Reach an engaged audience with

established purchasing power Divide images in a grid fashion

(do not split critical image areas S AR e
such as faces and products) final issue sihsations

* CARES™ Basic Bar is ideal for engoing tssue managemento

) A|t text for a || images Read how one dental laboratory ubkzed CARES Scan & Shape Service io
bring SRBB cases inbo their laboralory,

> Provide all source images

19.77% COST PER BLAST

Average
Open Rate Advertiser $1,200 NET

Non-advertiser $1,600 NET
IDT List Size: 6,000+

*QOpen rates increase when the message is
customized to a targeted subset

DOWNLOAD

SELL SHEET
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Broadcast Your Message

Broadcast your message in a cost-effective way
by utilizing the latest advances in technology to

hlast Talt, ROT, BSc
Printing and Casting
Procedures for Successiul

= = = = Partials
create a live interactive experience.
A COMPREHENSIVE PROGRAM AUDIENCE RECRUITMENT POST-MARKETING CAMPAIGN
> Turnkey programming > Direct from your website (Custom banner > Thank You eblast to attendees (features
> Key Opinion Leader support supplied by AEGIS Digital) client messaging)

. > Featured on dentalaegis.com and > Custom third-party e-blast sent three
> - -of-tho-

PIDEN, COSeITEC e, STEle-0iine-ar CDEWorld.com days later to attendees that open the

e-learning technology atte
> Custom e-blast to proprietary list Thank You e-mail

(6,757 names)
> Facebook and Twitter

> 1/4-Page Print Ad in Inside Dental

> Live tech support
> NBC-accredited programming

> Audience recruitment

> On-demand programming for 36 months Technology
> Custom post-marketing campaign for > Promotion in Inside Dental Technology -
lead nurturing and CDEWorld Lab Technician - A e L U

> Comprehensive monthly reports newsletters

REGISTER

REGISTER : i i
.f E Basic Program (Audio/Slides)
et e SOCIAL MEDIA $5,000 NET (not including honoraria for speaker)
PRINT ADVERTISEMENTS Enhanced Program (Vldeo/SIIdeS)

WEB PLACEMENTS REGISTRATION E-MAIL

$10,000 NET (includes $1,000 honorarium for speaker)
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[IEES inside Dental Technology with DR-Marwa Abbas ALkhafaji

=

IDT Is a Must-Follow on Social Media! e D S

tray. Very interesting technology for the future.

With breaking news, live coverage of events,
and interesting articles from around the
dental industry, /DT’s social media pages are
gaining followers every day.

Twitter a

> 1000+ followers, gaining an average of 2 per day

> Average of 11,355 impressions per month '

Facebook ﬁ iDT

Inside Dental Technology

Additional product

> 5,800 likes through July, gaining an average of 4 per day On he

. ox support for your
> Averaging 3.6 posts per week that reach more than 500 people. ovel

> One post from /DT reached 222,848 people

social media. “As

featured in IDT.”
> Average monthly reach of 31,453

> Average monthly engagement of 1,449

Live coverage of events across the country!
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Your Content + Our Environment + Multiple Channels = MORE SALES

IDT consolidates demographic and behavioral audience data generated from content and
ad exposures to help you populate the profiles of your customers and potential customers

Your
Website \
Print Circulation Digital Edition
RSC, URL PV/Month \
: Link
Selective Laser Melting o :
R, Editorial St.lpport : Your
Tech Insider 6,839 Users Website
Winning Strategies : . .
: Link to article S ~
Peer to Peer : : Web Article
Step by Step 145/avg
Corporate Insights iec|  PV/Month
Viewpoint IDT Website Link,
Why | Invested 14,800 Klnterlor Bannerj
PV/Month

How can Content Marketing with
v IDT work specifically for you?
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IDT

Inside Dental Technology Staff

P 215-504-1275

F 215-504-1502

VICE PRESIDENT, EDITOR-IN-CHIEF ECOMMUNICATIONS/ANALYTICS EVENTS Co0
LABOF_QATORY LUl IeL Pam Johnson Chris Kashow Valerie Berger Karen Auiler
Valerie Berger PJOHNSON@AEGISCOMM.COM CKASHOW@AEGISCOMM.COM VBERGER@AEGISCOMM.COM KAUILER@AEGISCOMM.COM
VBERGER@AEGISCOMM.COM 847-778-5944 (cell) X219 224-632-0770 (cell) %204
224-632-0770 (cell)

CO-EDITOR-IN-CHIEF WEBINARS VICE PRESIDENT,
ASSOCIATE PUBLISHER - : LABORATORY DIVISION
T Peter Pizzi, CDT, MDT Justin Romano _
Matt Ingram JROMANO@AEGISCOMM.COM Valerie Berger
e PROFESSIONAL RELATIONS Wl WIEERCER@AELIS oM Lo

517 ' AND CONTENT ACQUISITION 224-632-0770 (cell)

X a

Daniel Alter, MSc, MDT, CDT SOCIAL MEDIA

Matt Ingram PRODUCTION MANAGER

MEDIA ASSOCIATE
EAST COAST & MIDWEST SALES

Emma Berger
EBERGER@AEGISCOMM.COM
267-755-8178 (cell)

INSERTION ORDERS

Tricia McCormick
TMCCORMICK@AEGISCOMM.COM
X205

SALES ASSISTANT

Tery Ford-Miller
TFORDMILLER@AEGISCOMM.COM
x200

MANAGING EDITOR
Jason Mazda
JMAZDA@AEGISCOMM.COM
X238

DESIGNER

Jennifer Barlow
JBARLOW@AEGISCOMM.COM
x23]

MINGRAM@AEGISCOMM.COM
x217

¥

*

*

AEGIS

COMMUNICATIONS

AEGIS Publications, LLC
104 Pheasant Run, Suite 105
Newtown, PA 18940

OWNER/CEO
Daniel W. Perkins
215-504-1275 x201

dperkins@aegiscomm.com

Jim Feld
JFELD@AEGISCOMM.COM
x221

SUBSCRIPTION AND CE INQUIRIES
Hilary Noden
HNODEN@AEGISCOMM.COM

x207

OWNER/PRESIDENT
Anthony A. Angelini
215-504-1275 x202
aangelini@aegiscomm.com



