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MISSION
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To be the industry’s primary information resource by providing a layered platform for
relevant, evidence-based clinical and practice building content that fosters open minds, ., * .
learning, and adoption and implementation of new technologies. AEGiS
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nside Dentistry is the complete learning platform for
the profession, with a comprehensive collection of

informative, managerial, clinical, educational, and practical

content designed to support dentists in building and
sustaining successful practices.

e BPA Audited: Circulation of /nside Dentistry is 100% qualified

* Peer Reviewed: CE and clinical articles, and case studies are peer reviewed for content
relevancy and accuracy

e Editorial Advisory Board: A unique blend of the industry’s most respected academia’s,
researchers, practicing and advanced learning dental professionals provide direction and
voice to the publication

» Continuing Education (CE): Accredited by both ADA CERP/AGD PACE provider

* [ntegrated Platform: Providing share of voice in key channels and targeted lead
generation

* High Reader Engagement: Independent research shows cover-to-cover readership
* Forward Thinking/Relevant Editorial: Leading the industry to a sustainable future

e Part of the AEGIS Dental Network: Companion publication to /nside Dental Technology,

Compendium, CDEWorld & Dental Learning Systems. Editors collaborate on industry topics

A

Academy
of General Dentistry

PACE C R P® Continuing Education
Program Approval for ° ° ° e
E Recognition Program

Approved PACE Program Provider FAGD/MAGD Credit Approval
does not imply acceptance by a state or provincial board of
dentistry or AGD endorsement. 1/1/2013 to 12/31/2016
Provider ID# 209722

Inside Dentistry Standouts

Raising The Bar

Thought-provoking coverage of
oral care’s most important issues

Practical interpretation of
cutting-edge research

Insightful, in-depth discussions with

academic and industry leaders

New techniques, procedures,
and products
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Inside Dentistry Editorial Advisory Board

Robert C. Margeas, DDS
Editor-In-Chief
Inside Dentistry

e Private Practice, Des Moines, lowa

* Adjunct Professor, Dept. of Operative Dentistry -
University of lowa College of Dentistry

* Key Faculty positions at the leading contemporary
learning institutes Kois Center and Seattle Study Club

SECTION EDITORS

Continuing Education: Howard Strassler, DMD, FADM, FAGD
Endodontics: Allen Ali Nasseh, DDS, MMSc

Implants: Michael Sonick, DMD

Pediatrics: Joel Berg, DDS, MS
Periodontics: Barry Levin, DMD
Restorative: Gregg A. Helvey, DDS, MAGD, CDT

Pinhas Adar, MDT, CDT
Gary Alex, DMD

Chad J. Anderson, MS, DMD
Betsy Bakeman, DDS

Kirk Behrendt

Scott Benjamin, DDS

Lee Ann Brady, DMD
James B. Bramson, DDS
Marco Brindis, DDS

John Burgess, DDS, MS
Frank Catalanotto, DMD
Bob Chapman, DMD

John Cranham, DDS
Theodore P. Croll, DDS

Lee Culp, CDT

Thomas E. Dudney, DMD
Newton Fahl, Jr., DDS, MS
Allan G. Farman, BDS, PhD, MBA, DSc
Bob Fazio, DMD

Jack Ferracane, PhD

David Garber, DMD

Ronald Goldstein, DDS
David Gratton, DDS, MS
Van Haywood, DMD

Harald Heymann, DDS, MEd
Dean E. Kois, DMD, MSD
John Kois, DMD, MSD

Jack T. Krauser, DMD

Gerard Kugel DMD, MS, PhD
Gregori M. Kurtzman, DDS

V. Kim Kutsch, DMD

Roger Levin, DDS

Robert Levine, DDS

Edward Lowe, BSc, DMD, FICOI, FACD
Robert A. Lowe, DDS

Olga Malkin, DMD

Bill Marais, RDT

James R. McKee, DDS

Ed McLaren, DDS

Sanda Moldovan, DDS, MS, CNS
John A. Molinari, PhD

Paul Moore, DMD, PhD, MPH

Tal Morr, DMD, MSD

Gisele Neiva, DDS, MS, MS
John Nosti, DMD, FAGD, FACE, FICOI
Wynn Okuda, DMD

Jason Olitsky, DMD, AAACD
Jacinthe Paquette, DDS

Paul S. Petrungaro, DDS, MS
Michael Pikos, DDS

Joshua Polansky, BA, MDC
Gary Radz, DDS

Chris Ramsey, DMD

Steve Rimer, BDS, PA

Robert G. Ritter, DMD

Matt Roberts, CDT

Louis Rose, DDS, MD
Edwin S. Rosenberg, DMD
Morton Rosenberg, DMD
Sandy Roth

Jeffrey S. Rouse, DDS
Frederick Rueggeberg, DDS, MS
Maria Ryan, DDS, PhD
Henry Salama, DMD
Maurice Salama, DMD
David M. Sarver, DDS, MS
Amanda Seay, DDS
Francis Serio, DMD, MBA
Michael R. Sesemann, DDS
Paresh Shah, DMD
Cherilyn Sheets, DDS

G. Franklin Shull, DMD

Lou Shuman, DMD, CAGS
Lee Silverstein, DDS
James Simon, DDS, MEd
Bruce Small, DMD, MAGD
John Sorensen, DDS

Frank Spear, DDS, MSD
Kyle Stanley, DDS

Ed Swift, DMD, MS
Douglas Terry, DDS
Marcos Vargas, BDB, DDS, MS
Ray Williams, DMD

Uri Yarovsky, CDT
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Inside Dentistry’s Audience & Reach

Inside Dentistry reaches 140,000 dentists in print monthly ...

... and the ROI on Inside Dentistry’s print reader engagement is
exponentially multiplied when the value of its multimedia reach—
eNewsletters, website, digital editions, webinars, eBroadcasts,
and social media outlets—is realized. /nside Dentistry’s integrated
programs maximize marketing budgets through reach and
efficiencies.

DIGITAL REACH PRINT DISTRIBUTION: 140,000 @BPA Readeragecavo)
WOHI.DWIDE”
Monthly eReach* | oo e 50.68 Years
General Dentists | 125,726
eNewsletter .....coovvennne. o3 11016 10 S | ————
ol toronly)
WEDSIEE v 46,627 Specialists Heauestoremy) Reader Gender
Endodontists | N 1,320
Digital Eition .......oo....... 5,502 ”l ocontists e  Female Male
Oral Surgeons | N 2 287
. o 12%
CDE Website ......ccceeenene.. 2,141 Orthodontists | | 3,630
Pedodontists | | | 2,242 e
Social Media ...ccoovvveveenene, 12,500+ : :
’ Periodontists | | | 2,067 ] ]
Facebook, Twitter and LinkedIn _ Years in Practice (Avg.)
Prosthodontists | 1728
Faculty | | 11,168 21.8 Years
Other | [1233
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Inside Dentistry’s Audience & Reach

Inside Dentistry reaches an audience that is ENGAGED...

with 85% independent operating owners who focus on offering a
full compliment of services and are looking for solutions to their
practice needs.

TOP INTERESTS PROCEDURES PERFORMED

71% Restorative

Esthetics

49% Periodontal Disease

48% Implantology

45% prosthetic Implants Endodontics

Restorative

Periodontics

® O
(o) o B o e o
85% g?gsggrlr;hgoi%enrt REYIEY ’N‘ﬂ“ﬂ‘ 61 Patients/Week Average

SHOPPING HABITS PRIMARY PRACTICE SETTING

60% Buy Products Online Solo @ Sroup Sl 355" ) racuity €D

Sources: KANTAR Custom Study of Dentistry Publications among Inside Dentistry Circulation (June 2014), AEGIS Reader Surveys (2013-14)
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2017 NET RATES (includes 4-Color)

201/ Rate Cara

PREMIUM POSITIONS

1X 3X 6X 12X 24X 36X 48X p— —
Full Page Spread 20,345 19,850 19,345 18,830 17,998 17147 16,137
Full Page 1,303 1,028 10,747 10,461 9,999 9,526 8,965
2/3 Vertical 7,91 7.719 7,522 7,323 6,999 6,667 6,274
1/2 Horiz/Vert 5,932 5,789 5,642 5,491 5,249 5,001 4,706
1/3 Vert 3,956 3,860 3,762 3,661 3,498 3,333 3,137 Masthead
1/4 Square 2,967 2,893 2,822 2,746 2,625 2,500 2,354
BRC 3,750
DIMENSIONS
NON-BLEED SIZES TRIMMED SIZES LIVE AREA FINAL BLEED
Width Height Width Height Width Height Width Height
FULL SPREAD 18 10.875 175 10.125 18.25 11125 6 (b
FULL PAGE 9 10.875 8.5 10.125 9.25 1125
2/3 VERT 4.875 9.5 5.5 10.875 5 10.125 5.75 11125 5 o / 5 o
1/2 HORIZ 7.75 4.575 9 5.3125 8.5 4.8125 9.25 5.5625 v _
1/2 VERT 35625 |95 41875 10.875 | 3.687 10125 4.437 1125 Aﬂé F(glst?(:)lzlr RA%Itslo
1/3 VERT 2.25 9.5 More Visible
1/4 SQUARE 3.5625 4.5625
2017 DEADLINES
JAN 17 FEB "7 MAR '17 APR 17 MAY 17 JUN 17 JUuL "7 AUG 17 SEP "7 oCcT "7 NOV "17 DEC 17 JAN "18
Ad Closing 2-Dec 4-Jan 2-Feb 1-Mar 3-Apr 2-May 2-Jun 3-Jul 1-Aug 1-Sep 2-Oct 1-Nov 4-Dec
Ancillary Materials | 5-Dec 5-Jan 3-Feb 3-Mar 5-Apr 4-May 6-Jun 5-Jul 3-Aug 5-Sep 4-Oct 2-Nov 5-Dec
Ad Materials 7-Dec 9-Jan 7-Feb 7-Mar 7-Apr 8-May 8-Jun 7-Jul 7-Aug 7-Sep 6-Oct 6-Nov 7-Dec
Ad submission FTP Info: Fetch:

Hi Res (300 dpi) PDF (PDF/X-1a:2001 preferred). Make sure that all
fonts are embedded or converted to outline. All spot colors should
be converted to CMYK.

HOST NAME: office.aegiscomm.com

USERNAME:

insidedentistry

PASSWORD: dent4l (lowercase L, nota 1)

*username and password are case sensitive

HOST NAME: office.aegiscomm.com

USERNAME:

insidedentistry

PASSWORD: dent4l (lowercase L, nota 1)

Bleed Ad Sizes

Trim size is 9 x 10.875. Please make

sure that all copy and logos are 0.25”

inside the trim (live area) and extend

background images and colors 0.125”

past the trim (final bleed).

Full Page Spread

TRIM: 18 x 10.875

BLEED: 18.25 x 11125

LIVE AREA: 17.5 x 10125

Full Page 2/3
TRIM: 9 X 10.875 TRIM: 5.5 X 10.875
LIVE AREA: 85 x 10125 LIVE AREA: 5 x 10125
BLEED: 9.25 x 11125 BLEED: 5.75 x 1125
1/2 Vert.
TRIM:
41875 x 10.875
LIVE AREA: .
3.687 x 10125 1/2 Horiz.
BLEED:
4.437 x 11125 TRIM: 9 x 5.3125
LIVE AREA: 8.5 x 4.8125
BLEED: 9.25 x 5.5625
1/3 Vert. —
225x9.5
1/4
3.5625 x 4.5625
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Cover Story

Bonding Indirect
Restorations

Continuing Educaiton

(CBE)

Prosthodontics

Inside Topics

Implants
Endodontics
Restorative

2017/ Editorial Calendar

Focus On

Office Equipment & Design

Sponsored
Opportunities

5 Reasons to Buy
Clinical Brief

Special Issues

Pain Management

Periodontics

Prosthodontics
Restorative
Sleep

Composite, Curing Lights,
&Matrix Bands

5 Reasons to Buy
Clinical Brief

How to Build Your Practice

Restorative

Periodontics
Orthodontics

Implants & Regenerative

5 Reasons to Buy

Sleep Dentistry

Endodontics

Restorative
Periodontics

(Radiography and 2D/3D)

. Materials Clinical Brief
Restorative
Implants 5 Reasons to Buy
Top Educators Speak to ID Restorative Pain Management Orthodontics Clinical Brief
Prosthodontics Executive Perspective
SEHeEEmIEs Digital Imaging 5 Reasons to Buy

Clinical Brief

Implants

Orthodontics

TECHNOLOGY - SPECIAL ISSUE

Infection Control
Implants
Restorative

Endodontics
Pedodontics
Restorative

Prevention & Hygiene

Lab Services

5 Reasons to Buy
Clinical Brief
What | Use

5 Reasons to Buy
Clinical Brief
Why | Invested

Inside Dental Hygiene
Supplement

Tech Issue

Materials: The New Implants 5 Reasons to Buy
Aug Zirc.onia Infection Control Orthodontics Adhesion & Bonding Clinical Brief
Prosthodontics Top Choice
Endodontics .
Sep Geriatric Dentistry Periodontics Restorative IErEEslen S_ystems & 2 Re_as_ons tq Bty
Periodontics Materials Clinical Brief
Implants . .
Oct Orthodontics for the GP Pain Management Prosthodontics Indirect Materl_als/ > Re_as_ons tq Buy
Restorative Prosthodontics Clinical Brief
Endodonics
. . . ) 5 Reasons to Buy Product Supplement
Nov Periodontics Sleep PReedscigrc;r;t\llzs Lasers & Tissue Management Clinical Brief What | Use
Prosthodontics .
Dec Direct Restorations Pediodontics Restorative Endodontics > Reasons to Buy Collaborative Cases

Periodontics

Clinical Brief

Supplement

*Content is subject to change at the publisher's discretion and without prior notification

*
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2017 Special Issues

June

Inside
Dental Hygiene

Promoting TEAM-BASED Dentistry this supplement will ensure that
the entire office is up to date on the latest techniques and innovations
enhancing the practice environment and ensuring desired patient
outcomes. Target distribution-2 segments: Dentists & Hygienists.

July

Forward-thinking, technology-focused articles. Promote your products
in “Why | Invested,” an up-close, personalized equipment and material

Tech Issue testimonial from a key opinion leader of the sponsor's choice.
November Highlight the features and benefits of your product in this annual resource
Product which will outline top trends in the industry along with our readers' picks
= Supplement for their favorite products.
December
Supplement A special supplement polybagged with both /nside Dentistry and Inside

Collaborative Cases

Dental Technology, focusing on team dentistry.

COMMUNICATIONS
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2017 Custom Marketing Opportunities

Targeted reach, targeted media Em
solutions Lo
Engaging your customers with

multi-channel marketing solutions

Years In Practice

=
49.7%

Procedures

Performed Per
Week

81%

The full value of custom content featured in /nside Dentistry is realized when the content is shared OF Readers

Prefer Print Source: /D Harvey ADQ readership survey

via the Inside Dentistry channels (print, eNewsletters, custom eBlasts, website, and social media) as

well as the entire AEGIS media platform.

PRODUCT PROMOTION PRODUCTS IN PRACTICE CORPORATE POSITIONING
IMAGES OF PRODUCTS WITH SHORT SHOWING A PRODUCT IN USE CORPORATE MESSAGING
DESCRIPTIONS P > Clinical Briefs i > News e

> Cover/On the Cover ‘ > Peer-to-Peer > \View Point

> New Products

> Forum

> Technical Profiles

> 5 Reasons to Buy

ONLY IN JUNE 2017 ONLY IN APRIL 2017

> Why | Invested > Executive Perspective

ONLY IN DECEMBER 2017

> Collaborative Cases

ONLY IN AUGUST 2017
> Top Choice :
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False Cover Tip

False Cover Tip
MONTHLY OFFERING

A false cover offers optimum opportunity for your message. Showcase your

message with the highest exposure possible. An /nside Dentistry false cover tip

offers you the maximum possible exposure to 140,000 dental clinicians. You Your Imaging Future Starts Today
supply the creative and /nside Dentistry does the rest.

140,000 piece—printed and mailed
Client-supplied creative

Response card can be included : :
Included in digital edition Performance
Masthead on digital subscription eNewsletter Mects SIDRIEHY

IMPORTANT DATES i ) | EmmmE

ISSUE DATE MATERIAL DUE coance | S | =

IAN 12/2/2016 soLD Highest oo

FEB 1/4/2617 soLD , : | ot

MAR 2/2/2017 soLD PI‘lIlt

APR 37L'|7L2'9"|7 SOLD Exposure

MAY 4/3/2617 soLD o

JUN 5/2/2017 POSSlble Limited Availability (one per issue)
JUL 6/2/2017

AYG 7/3/20617 soLD

SEP 8/1/2017

OcT 9/1/2617 soLD

nNov i TOTAL PACKAGE INVESTMENT: $28,000 NET
DEC 11/1/2017

COMMUNICATIONS



Inside, o
Dentistry

Front Cover Package

Front Cover Package

MONTHLY OFFERH\IG 1/3 page ad on

) ) ) ) ) Table of Contents
InFocus provides enhanced exposure in /nside Dentistry print,
online, and in the monthly reader eNewsletter. Inside Dentistry Prominent cover —
features 1 product on the cover with a 1/3-page ad on the Table teaser Luxator'e Contents
of Contents page. kol

SPONSORSHIP INCLUDES
* Only featured product on the cover of /D (140,000 distribution)

1/3-page ad on second Table of Contents

Billboard ad online on InsideDentistry.net homepage for one month

M RSE

Banner ad on eNewsletter masthead (50,000+ distribution) P A Al

. DIRECTA

Optional video from the manufacturer to be added on the

eNewsletter and website

IMPORTANT DATES
ISSUE DATE MATERIAL DUE
JAN 12/2/2616 soLD
FEB 1/4/2017 M aXimllm
MAR 2/2/2017 e Billboard ad on
APR 3/1/2017 EXpOS“I'e e Insidedentistry.net
MAY 4/3/2017 Passsm— _ ;‘,, oneenation | and Masthead banner
JUN 5/2/2017 soLD . =w P ileie QI I on Issue Preview
: ‘ e oliiis E eNewsletter
JUL 6/2/2017 el E_,_ I — -
AUG 7/3/2017 e S s e
SEP 8/1/2017
OCT 9/1/2017
NOV 10/2/2017 TOTAL PACKAGE INVESTMENT: $8,500 NET
DEC 11/1/2017
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Custom Editorial

Executive Perspectives
A SPECIAL SECTION IN APRIL 201/

The Inside Dentistry April Cover Story will
spotlight Key Opinion Leaders in oral healthcare
discoursing on all aspects of the dental industry,
including the current state of the dental economy,
education, big issues impacting dentistry,
leadership strategies, and much more.

Two-page advertorial spotlighting a business leader
from the sponsoring company who discusses specific
business strategies that can positively impact a
practice’s bottom line. Interview and photo op. Can
include data-driven charts or graphics, or an image of
a product. Offered in the 2017 April issue

IMPORTANT DATES

CLOSING DATE: 1/16/2017
EDITORIAL MATERIALS DUE: 2/1/2017
AD MATERIALS DUE: 3/7/2017

FEATURES & BENEFITS

* Two-page advertorial

* Your advertorial piece featured prominently on
InsideDentistry.net for the month of April (50,000+
average monthly site visits)

* Inclusion in April digital edition

BUSINESSES

Chris Holden and Heraeus Kulzer are
changing the world of removable
prosthetics with a clear vision.

5 Pala Digital
the resultof a clearvision. When Chris Holden took overas
President of Heracus Kulzer in 2006, he set a path for the

! pany’s
withits customers’ needs

“We needed to be relevant, and we had a great deal of change to make,
i four field sales

foree” Holden says. “Our product offering and general solutions offering
needed s

strategy can be helpful in any industry, but Holden decided it was
particularly important for Heracus Kulzer, considering the consolidation
i laboratories.

eed to provide solutions that help our customers either grow or
notonly a %

her grow or save, the
ftware, and services
olutions for dentists

on integrating hard
istries to provide inte;

surrounding
uponeofour
or software, they are

r helps to drive savings or helps to drive growth

ince the
dentists
ent visits, rather
clps laboratories
igpoint for po new clients.

tal Dentures is a CAD/CAM process that s
ulzer, greatly reducing the cost and labor involved

accomplished both of thes
. The patented t
ring only
al dentures

irtim
ost b

£ er reduce the labo
5 productivity,” Holdens:

overhead cost or increase its
ntistry has helped innovate the

£ hasbeen stagnant

the

Top-Notch R&D

TIME SAVINGS

SPECIAL ADVERTISING SECTION

PROCEDURES (SINGLE ARCH) CONVENTIONAL PALA DIGITAL DENTURES
PROCESSED BASE ANDRIM 55 MINUTES NA
toits parent company, Mitsui Chemical Group. | 5 MODEL SMINUTES NA
Chomicl Group e a mejor oo oint o | ARTKUATON NS )
Heracus Kulser, s Mitsui isdedicated togrowing | SCAN AND SEND DIGTAL DENTURE WA 35 MNUTES
, et thos SELECTTEETH 5 MINUTES NAW
“Technology in the dental industry is inereas- | SETUP AND WAK 60 MINUTES NA
et i CAD) ot and awtomated | DIAGHOSTIC WITH DENTIST WA TTMNUTES
still need to make something,” Holden s FINISH 85 MINUTES NA
cannot overlook the importance of the n RECEIVE DIGITAL DENTURE AND C N/A 10 MINUTES
We expect to be al center of that and tolead | TOTAL 225 MINUTES 45 MINUTES

of course, need to meet
Heraeus Kulzer’s high standards of helping cus-

tatesand Canadain an affordable way that allows
tomers grow or save, so the company is diligent  the laboratory to help accomplish that but also

. However, Holde

protects the

ral groundbreaking innovations could  The market will see more and hear more about

core strengths co

v.One of our
from working with both

personal solution for each laboratory.

Fostering Relationships

‘When those innovative new products are intro-
t

@ x the

standpoint

Fmateri-

mill both chairside and in the laboratory witha  als and processes,” Holden says, “We appreciate
novel and unique technology: We willhelpprovide — and unde

a method to digitize every dentist in the United

KEY TAKE AWAYS

Every initiative to Pala Digital Dentures
integrate hardware, help both dentists and
software, and services laboratories save time and
around Heraeus Kulzer's costs, while also helping
core chemistries is based laboratories grow their

on helping customers businesses with a new
either grow or save. offering.

ind what a laboratory has to do to
make its customers happy. With clinical errors

With nearly 1500 chemical
engineers at its disposal
as part of Mitsui Chemical
Group, Heraeus Kulzer
expects to be at the center
IEEEEENE

in the near future.

plishesits goal: Helpinglaboratories grow and save,

Heraeus Kulzer’s
relationships with both
dentists and dental
laboratories can help
bridge the gap as both
try to work together as
effectively as possible.

2-Page: $15,000 NET or $10,000 (with ad placement in same issue)

1-Page: $13,000 NET (1 editorial page Includes adjacent ad

placement)
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What | Use

A SPECIAL SECTION IN JUNE 201/

The Inside Dentistry June Cover Story focuses
on all aspects of implant dentistry, including
the current market conditions, the business
opportunity, and best practices for optimal
clinical and patient outcomes.

Two-page advertorial spotlighting a clinician using

the sponsoring company’s product, equipment, or
materials. Personal account from the clinician on how
the product has positively impacted his or her practice,
profitability, and patient outcomes. Clinician interview
handled by AEGIS. Includes professional photography
of the clinician, key takeaways, and a sponsored call
out. Can include an image of the product. Offered in
the June Issue, which focuses on implant dentistry.

IMPORTANT DATES

CLOSING DATE: 3/1/2017
EDITORIAL MATERIALS DUE: 3/15/2017
AD MATERIALS DUE: 5/8/2017

Custom Editorial

FEATURES & BENEFITS

One- or two-page advertorial

Your advertorial piece featured prominently on

InsideDentistry.net for the month of June

Inclusion in June digital edition

Included in Inside Dentistry’s eNewsletter in June

AHEAD OF THE PACK:

and are confident in the future of laboratories.

nton Woolf took over as CEO of the world’s largest pre-
cious metal alloy company in 2008 and laid out a clear

ion . Bertic and Jackie,
had successfully built over the previous 45 years. Argen
Corporation would become more diversified with a focus

v, andit laboratories. Both were
thetime, CAD/CAM i

very uncertain times. But he persevered.

“It seemed so clear to me,” Woolfsays. “The first laser-melting machine
we purchased did not produce a single salable part for more than 2 years,
and some people were skeptical, but T remember looking at that machine
and saying, Everyone, this s the future of Argen.” T was so convinced that
Tjust charged forward.”

Today, Argen uses more than 100 machines to produce thou-
sands and thousands of parts per day. The company recently

a San Diego,
California, which will house the corporate headquarters and
digital outsource center, while material manufacturing
will remain in the existing 40,000-square-foot building.

“We are probably one of the largest producers of CAD
designed custom devicesacrossall industries” Woolfsays.

100% Commitment to Laboratories
The company’s commitment to laboratories remains
as strong as ever. While many of its competitors sell

tolaboratories.
“Ibelieve so much in the laboratory that I am put-
ting the entire future of our company behind it,” Woolf
says. “I want laboratories to feel that optimism that
Ifeel”
Argen aims to be a one-stop shop for laboratories,

of-the-line materials, including the popular ArgenZ
Anterior zirconia,

“We just want the laboratory to be successful,
whether you outsource or buy materials from us,”
‘Woolf says. “That is a partnership that I do not see

¥ p:
scale that we offer it.”
As much as Argen has transformed itself in the

CLEAR VISION PAYING OFF

Anton Woolf and Argen Corporation foresaw the rise of CAD/CAM

past 8 years, that
metamorphasis was
based on sticking to
its values: the
highest
customes e and
besttechnical support,
all at a competitive
price.

“When I decided to
pursue our new direc-

“We had an incredible
distribution channel
to the dental labora-
tory, high-quality
products, and a brand
that people trusted.
We were known as a
family-run, customer-
centricbusiness.

“No matter how
large we get,we will neverlose that family spirit”

With that attitude in mind, Argen has de-
veloped every one of its offerings based on

3D e e

SPECIAL ADVERTISING SECTION

= laboratories with their

in-house milling

“We mill so many
zirconia units on a
daily basis that we can
provideunprecedented,
hands-on  technical
support on our Argen?,
dises,” Woolf says. “1
believe we will become
one of the largest

justblown a

new ArgenZ Anterior
zirconia, and we are al-

outsource center, are
a result of aggressive
investment.

ave invested a lot in technology, equip-

ost importantly, people,” Woolfsays.

“We have hired experts who, frankly, know more

s dback. One trend Woolfobserved
was that, as popular as zirconia became when
it burst on the scene a few years ago, other
essary in certain cases,

materials were still

thanus, T, infrastruc-
ture, engineering, and lean workflow operations.
‘We have invested heavily over the years in very,

A plethora of materials options existed, but it
wasunrealistic forany laboratory to carry them
allin their inventory.

“Our strategy was to enable the laboratory

ofabutton you ca s
Argenin 2 days.”

¢ pace of 7% per month over the pas rs,
k  going from five people and three machines to

still Growing
The strategy is working. Production at Argen's
digital outsource center has increased at a

120 people and more than 100 machines. The

any of 30 different alloys

Investing in Innovation
Tofacilitate partnerships as much as possible, the
company will have invested more than $1 million
inits website

the next 3 years.

“Thesecond-best thingisto dothe wrongthing The

“On
centeris by far the best in class,” Woolf says.

Thopeourpathinsp
laboratories to change their business models with
future. T

Forin-house
d

as well. With more than 40 zirconia milling ma-
chinesoperating24 hours per day, 6 days per week,
thecompany’stechnicians, engineers, and scientists
have builta breadth of knowledge about the mate-
rial. Thisknowledge enables Argen toreally support

v for dental laboratories.
“Laboratories who position themselves cor-
rectly by embracing technology and embracing
the versatility that outsource centers such as
Argen offer have a great opportunity to increase
their value to the dentist.”

KEY TAKE AWAYS

Argen sells exclusively to
dental laboratories, despite
many of its competitors
selling to both laboratories
and dentists.

The company’s core values

are the highest quality, best
customer service, and best

technical support, all at a

competitive price.

Digital outsource center
helps laboratories offer a
wide variety of materials
and services without having
to keep a large inventory.

Argen’s experience with
milling zirconia has led

to the development of
ArgenZ Anterior, with more
innovations expected to
arrive soon.

2-Page: $15,000 NET or $10,000 (with ad placement in same issue)

1-Page: $13,000 NET (1 editorial page Includes adjacent ad
placement)

COMMUNICATIONS
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Custom Editorial

FEATURES & BENEFITS

Top Choice |
« One-page advertorial (full-page ad placement
A SPECIAL SECTION AUGUST 201/ required to run adjacent)*

* One custom 90-second video of clinician
1-Page advertorial (adjacent to full-page ad)
spotlighting a KOL chosen by the sponsoring
company. Personal account from the clinician
on how the product has positively impacted * 500 reprints
his or her practice, workflow, and clinical
outcomes. Clinician interview handled by
AEGIS. Will include an image of the product,
key takeaways, testimonial, and video
component. Offered in the August issue,
which focuses on innovations and material

* Inclusion in August digital edition

* Inclusion in Inside Dentistry eNewsletter in August

sssssssssssssssssss

CHOICE

CONTROL, CONSISTENCY
WITH COBALT CHROME

Udam explandios ex ex eum nobiscipsae nus 1826 | AmacamE
s et molore quature conectecto di tesequia estis
ditias plandem dem reptati cuptae.

SonicFill” Technology:
Trusted by thousands of dentists.
Used in millions of restorations.
& Wha ae th spedal
b chara Y
- o L 4 Sintr it han nercy
-
T 2 L !
IMPORTANT DATES

CLOSING DATE: 6/2/2017
EDITORIAL MATERIALS DUE: 6/16/2017
AD MATERIALS DUE: 7/7/2017

*Standard Rate: $4,500 NET

COMMUNICATIONS
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Why | Invested

A SPECIAL SECTION IN JULY 2017

Two-Page spotlight highlighting a clinician
and why he or she invested in a particular
technology. Personal account from the
clinician on how the technology has positively
impacted his or her practice, profitability,
and patient outcomes. Clinician interview
handled by AEGIS. Includes professional
photography of the clinician, key takeaways,
and a sponsored call out. Offered in the July
Issue, an annual thematic on technology and
Innovation.

IMPORTANT DATES

CLOSING DATE: 4/3/2017
EDITORIAL MATERIALS DUE: 4/17/2017
AD MATERIALS DUE: 6/8/2017

Custom Editorial

FEATURES & BENEFITS

* One- or two-Page advertorial

* Your advertorial piece featured prominently on
InsideDentistry.net for the month of July

 Inclusion in July digital edition

Included in Inside Dentistry eNewsletter in July

FINDING BETTER WAYS:

A MODEL FOR THE FUTURE

Solupta porepel il maiostiata nos aut ditatem ilignatem quae. Mus
eumque idi andis ex eos molorem vent lici rehent.

it In dentistry “The Aspen Dental brand has alway: u\mmdomgmumd.ﬂ..ma and
d Aspen Dental Management,  ADMI
Ine b isbuilt
technicians. the care they need”
such as ours are for long-term  One ke to ADMT's success has been a renewed emphasis in recent years
rowth and success,” ADMI CEO Bob Fontana says.“For the Aspen Dental - on creatingalignment around culture and values.
brand and better
ith what tage,” Fontana says,
employees—want. that all team members—whether they be in Aspen Dental practices or at
& me to work the values

thatwe hold dear. Perhaps most importantly
values serve as a guide for every busines
that is mad

Partof ADMI' culture is makingsure that every
‘member of the team has clarity regardingbisor her
role and how their contributions directly impact

right through graduation,” Font
“Throughout the experience,
trainees learn how to fabricate qual-

N

laboratory technician manager and

Working for a thriving, growing
company cannot be understated cither.
“We

SPECIAL ADVERTISING SECTION

that denture may change their life.*

there is always a better way—a beter way

office team
card

of key measures that include both
team metrics and individual metrics. Each day, a
laboratory technician canlook at that report card

ity dentures
work impacts patients, receive im-

b1V 0 .

. abetter way to support our
employees, andabetterwayto create team
success.

“That shows up when you look at our
track record. s why 10 000 new patients

boratory techni-
are helpmg their

A Career Path for Technicians
‘That team culture starts from a technician’s first
day at Aspen Dental. ADMI ereated a laboratory

technician training

attaining their Certified Dentl
Technician (CDT) designation in
Complete Dentures. Beginning
in December 2016, ADMI
reimburse technicians 120% of the
cost associated with the application

fees.C fed,

the importance of technicians in the delivery of

theywill continue tobe reimbursed for

of skilled technicians in the US.
“Our mission at ADMT is to care for the people

fles.

A Team Environment

whocare for|
to giving laboratory technicians the support and

working as a labo-
ratory teLth fan for an Aspen Dental

‘ontanasays.
“The laboratory technician training program
48 weeks to

is
conemeber ofateamithinthe pracice
it

with \wmpumvc income and

“From Day 1, trainees are mentored by a

KEY TAKE AWAYS

The Aspen Dental
Management, Inc.
laboratory technician
training program includes
compensation and
benefits for trainees. fees.

ADMI reimburses 120% of
the cost associated with
the (DT application process
and exam fees, as well as
100% of annual renewal

in the office, where patients are receiving

manufsctuing thedenture
portunity toget toknow the patient and see how

Aspen Dental laboratory
technicians are a key part
of the team, working in
close proximity to patients.

sl entist
laboratory technicians il join r\:pen
Dental this year alone

“Tem atur? Qui nos molupti des qui

daeperchende provid s si optate
plautem et qui volorep edictem es

into quod qui volor sunt.
Aximost ull aut ve-
‘mendem vitis es unt rateni-
musam, odicia niet que as ut
‘molorruntum et, solore none
plibus sequid quidit reperciis
requisvolu
quia vel inis as exceria sit
quidebiti debis volut por
sapiendantis reprat

quaspis

10 000 new patients call
for an appointment at
an Aspen Dental practice
every day.

2-Page: $15,000 NET or $10,000 (with ad placement in same issue)

1-Page: $13,000 NET (1 editorial page Includes adjacent ad
placement)
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5 Reasons to Buy
MONTHLY OFFERING

Product Showcase Opportunities

Inform readers of the top reasons to buy your product with a
full-page pictorial showcase placed opposite your full-page
advertisement. 5 Reasons to Buy runs in tandem with each issue’s
Focus On, leveraging category-specific editorial to deliver your

messaging in a primed environment.

CONTENT DEADLINES

2017 FOCUS ON TOPICS AND IMPORTANT DATES

MONTH TOPIC CONTENT DUE DATE
JAN Equipment & Office Design 1/21/16
FEB Composite, Curing Lights & Matrix Bands 12/22/16
MAR Implants & Regeneration Materials 1/23/17
APR Orthodontics 2/2117
MAY Digital Imaging (Radiography & 2D/3D) 3/21/17
JUN Prevention & Hygiene 4/24/17
JUL Lab Services 5/22/17
AUG Adhesion & Bonding 6/21/17
SEP Impression Systems & Materials 7/21/17
oCT Indirect Materials / Prosthodontics 8/21/17
NOV Lasers & Tissue Management 9/20/17
DEC Endodontics 10/21/17

$3,500 NET: Must run with an additional ad placement in the same issue

. 5 REASONS TO BjiiE—=

5 Reasons
to Buy
includes a 50-word
testimonial, a secondary
image, or a 50-word
expanded product
description.

An Integrated Distribution
& Promotional Package

1-Page 5 Reasons to Buy, Designed by AEGIS, Placed Opposite of Your
Full-Page Ad

* Reader Service # Included to Generate Sales Leads

eMail Distribution on the eNewsletter to 60,000+ Opt-In Professionals

Included in the Digital Edition with Web Visits of 6,565 / Month Average

PDF File of Your 2-Page Spread is Provided for Use on Your Website

COMMUNICATIONS
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Custom Publishing

FEATURES & BENEFITS

8- & 12-Page CUStOm Monographs » Custom design and layout to reflect

SHOWCASE YOUR PRODUCT OR RESEARCH your brand elements
UNENCUMBERED BY COMPETITIVE NOISE * Experienced (AEGIS) project manager,

editorial staff, and production team to
turnkey the project

* Article acquisition support

Inside ;
Dentistry + Enduring life cycle with digital edition

Branded Monographs

Branded M he | N o PROMOTIONS
randed Monographs leverage the publication’s . . . .

. . .g .p J .p . - * Featured in InsideDentistry.net publication
relationship with it's readers, creating third-party (kemm'l':,# library
credibility for your messaging. onopiﬁdAuemaﬁve‘m, » Featured in Inside Dentistry Issue Preview

aging Moderate to derately Severe

eNewsletter

* Featured in InsideDentistry.net monthly
eNewsletter

* Broadcast to the AEGIS 60,000+ opted-in
eMail list with link to the digital edition

Plaque Biofilm Control:

Advances in Adjunctive Approaches

Unbranded Monographs

Unbranded Monographs are topic-centric and leverage
Dentists Who Consider the Peer-

the carrying publications to expand the audience to . : :
. , S 0 Review Process Important When
include current customers and potential customers. o EEm

Reading Professional Literature.

NOTE: Ask Media Representative for Pricing
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Custom Publishing

From cutting-edge design to creative corporate brand identity-building and
education productions, AEGIS has the professional team and the diversity of
talent to exceed your expectations.

AD UNITS

> Inserts

> Qutserts

> Gatefolds
> Bellybands

> Business-Reply Cards

CUSTOM PIECES

> Monographs/Supplements
> Digital Editions

> Product Tutorials

> Training Modules

> CE Modules

> Animated Videos-AV

> Microsites-AV

,Pﬁ‘j}:ﬂ

nside ; o
Drﬁ%tlf;try
¥ «% 9

AEGIS VISUALIZATION

2D and 3D Animations

lllustrations

Video

IPad Presentations

AEGISMediaLive.com

COMMUNICATIONS
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eBooks

EXTEND YOUR REACH AND
SECURE QUALIFIED LEADS

Your eBook will deliver an education-based presentation on a clinical concept, technique,
or practice solution—while at the same time communicating the features of your product
or service. Let the AEGIS Communications team help you through the process of
developing and promoting your eBook at a level that far exceeds the competition.

30-Day Marketing Program

\X Each eBook contracted with AEGIS Communications is
provided a comprehensive, month-long,
multi-channel promotion schedule.

INSIDE DENTISTRY

140,000+ ...... print 38,000+..... Unique Monthly Website Visitors
50,000"' .............. lssue Preview eNewsletter ]0,000"' ............... Social Media

50,000"' ............. Inside Dentistry eBook eNewsletter

*Post-Download Marketing -
Sponsor’s Third-Party eMail sent to everyone who downloads the eBook

*See full details on next page

Inside

Dentistry

EBOOKS

CLINICAL INSIGHT INTO

PREDICTABLE

BULK FILLINCi

POST-MARKETING CAMPAIGN

A

e Thank You eBlast to downloaders
(features client messaging)

e Custom third-party eBlast sent three days
later to downloaders

DOWNLOAD A SAMPLE eBOOK!

$10,000 NET: Total Package Investment
150: Estimated Leads

*

COMMUNICATIONS
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eBooks

| POST DOWNLOAD MARKETING |

Diéntistry

eBook Download Page

Custom Publishing

eBooks

Déntistry

T wiosh (08 Shrwerindssd="g Bmgeove Clads B Oonooead ot Every Stage
o=

Veus recandy dowrioacsd impeove Claas Il OuScormt ot Every
L R s L e e e

phaane cormicer wtarig 4 milh coimegaes

W s G BEa ik 1 IR
Vb (arw piernr M vl reaingd it sk (an) oy Y

SEE OUR S5YSTEM IM ACTION

el Cormpouten for Clam B Seatorsticrn

e Pcsn

IRAN Ry | o s e

Lead Report eMail

twies gl Facebosk

Thank You Messaging

| %tk

Lead Report

-

e

Custom Email with Sponsor

Messaging

Your eBook will deliver an education-based presentation on a clinical concept, technique, or practice solution—while at the same time communicating the features of your product or service. Let the AEGIS

QUALIFIED
LEADS

Real-time leads provide the NAME,
STATE, OCCUPATION, and TIME
OF DOWNLOAD of eBook users.

MARKETING
PACKAGE

¥
1

Inside Dentistry leverages its
multi-channel marketing for
the first month
of the eBook’s launch, with
limitless leads possible
for lifetime of the eBook.

USES & BENEFITS

ENGAGING
MULTIMEDIA

=

eBooks promote interactivity
that connects readers to your
multimedia — such as videos,
animations, KOL testimonials, and
online stores —
ALL with just the tap of a finger.

LIFETIME
ARCHIVE

365

3

eBooks are accessible on the
website 24/7 for years to come,
and are easily shared, eMailed,
posted, and downloaded to
laptops or mobile devices.

Communications team help you through the process of developing and promoting your eBook at a level that far exceeds the competition.

ASSET
HAND-OFF

[ ]
w
eBooks are available to

sponsor for posting/sharing
30-days following the launch.

COMMUNICATIONS
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Inside Dentistry.net « HOME PAGE

Website Ads

ASK ABOUT OUR NATIVE ADVERTISING OPPORTUNITIES.

Desktop Users......cccovun... 58.23%
Mobile USersS......cceevvenen. 35%
Tablet Users......coveuneenne. 6.7% N
A. Masthead C. Homepage Buttons E. Featured Product G. Featured Event

B. Billboard Slider
« $600 NET/month

* 1 position/3 rotate
* 600 x 255 px

D. Center Banner F. Featured Videointerstitial (Pop-Up)
« $350 NET/month « $300 NET/two weeks  » $3,500 NET/month

« 2 positions/O rotate  « 1 position/0 rotate * 1 position/0 rotate
* 600 x /5 px « 295 x 144 px * custom size

* $1,000 NET/month « $250 NET/month « $300 NET/two weeks « $300 NET/two weeks
* 1 position/3 rotate « 3 positions/0 rotate  « 1 position/0 rotate * 1 position/0 rotate
« 728 x 90 px * 300 x 120 px * 400 x 400 px * 400 x 400 px )

Website Takeover Secure the full month of ad positions to elevate your
$6,000 NeT/month message. Great for a product launch!

27% 95,000+

45,000+ 2,400+

Returning Average Monthly Unique Monthly Spen_d 3to 30
Visitors Site Visits Visitors Minutes
Monthly

N BTN

Déntistry

Krowiecgs is Pes Trgeting and
i g Sranegy

e Tracking Your Madkrkng Siafeg
-

INSIDE DENTISTRY HOME PAGE

COMMUNICATIONS
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Integrated Editorial Sponsorship

FEATURES & BENEFITS

E d i to r i a I S po nso rs h i p Pa C ka g e  Leverages /nsides Dentistry’s editorial library

(only 1 opportunity available per category)
* Harnesses /nsides Dentistry’s specific clinical category site traffic
* Includes a suite of proven lead-generation content assets
* Turnkey extension of the lifecycle of the content suite

» Foster category engagement via /nsides Dentistry, creating multiple
touch points

» Capitalize on third-party credibility of subject-matter experts, creating
immediate buy-in

» Dominate the clinical category, making your brand/product synonymous
with the category

* Address audience behavior and preference by integrating print, web, and
electronic messaging to create impact
* Provides 12 months of lead generation
» 8 unique positions within the editorial library of your subject matter
* 5 unigue messaging opportunities
* Post-marketing messaging (drip campaign) included with each

“actionable” initiative (webinar, eBook, survey, promotional messages
with embedded forms)

Harness /Inside Dentistry’s Peer-Reviewed Editorial Library

AT?/'\E/TSU'TE °1 Cl:]St;’m Surveyl * ROI - subject-matter impressions, engagements, lead generation, lead
o ebinar e 2 Third-Party eBlasts (30,000 : A

ket o e cach) ranking, unbeatable cost-per-lead

* 6 Full-Page Print Ads * 8 Unique Online Ad Positions » Monthly reports provide robust analytics to track and adjust your

« 1 Clinical Brief Article Monthly package’s performance

* Cost-effective suite of marketing collateral

EDITORIAL CATEGORIES TOTAL SPONSOR
« CAD/CAM « Implantology - Orthodontics - Prevention INVESTMENT
* Diagnosis & Treatment « Infection Control ¢ Pain Management * Prosthodontics
Planning « Materials « Pediatric Dentistry * Restorative-Direct $85 000 NET
» Digital Imaging « Occlusion * Periodontics * Restorative-Indirect b
* Endodontics - Oral Medicine - Practice Management
Due to exclusive nature there is no cancellation on annual sponsorship. *

COMMUNICATIONS
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Editorial Sponsorship Package

AEGIS Communications will be your strategic partner in developing a suite of
content marketing assets that will educate and inform your target audience
while promoting awareness and engagement of your brand, product, or
initiative. Generate targeted leads and invaluable brand impressions with our
dynamic, proven content-marketing pieces, which will be leveraged via web ad
placements and strategic calls-to-action across the /nside Dentistry website.

¢ 2 eBooks (1 Non-CE and 1 CE)
* 6 Full-Page Print Ads

Harness Inside Dentistry’s Peer-Reviewed Editorial

ASSET SUITE:

¢ 1 Clinical Brief Article
* 1 Custom Survey

e 2 Third-Party eBlasts (30,000 each)
* 8 Total Online Ad Positions Monthly

I— 8 TOTAL AD POSITIONS WITH 4 UNIQUE MESSAGING OPPORTUNITIES (A-D)

L —— =] ]

Déitistry L

Table of Contents

Masthead

(670 x 80 px)
(rotates among
all categories)

Skyscraper

(220 x 365 px)
(rotates among all
categories)

Due to exclusive nature there is no cancellation on annual sponsorship.

[entistry
- —
=

et mma e b, b v

Integrated Editorial Sponsorship

Category
Library Page
Masthead
(670 x 80 px)

Skyscraper
(220 x 365 px)

Article Pages

Masthead
(670 x 80 px)

Showcase
(365 x 185 px)

Text Ad
(embedded within
article content)

UNIQUE
OPPORTUNITIES

Masthead

Showcase
Skyscraper
Text Ad

COMMUNICATIONS
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Integrated Product Sponsorship

Product Sponsorship Package
DOMINATE YOUR PRODUCT CATEGORY

We will be your strategic partner in developing a suite of content
marketing assets that will educate and inform your target
audience.

ASSET SUITE: ¢ 2 Inside Dentistry Articles (Tech Profile &
« 1 Webinar Peer-to-Peer
« 1 eBook (Non-CE) e 2 Third-Party eBlasts (30,000 each)

« 6 Full-Page Print Ads ¢ 12 Unigue Messing Opportunities

PRODUCT CATEGORIES

* Adhesive & Bonding * Cements * Handpieces
* Anesthesia « Composites * Hygiene & Prevention

* Bite Registration » Cone Beam | 3D Imaging * Implants

* Bone Grafting * Digital Imaging * Infection Control * Accessories
* Burs & Diamonds * Digital Impression Devices * Intraoral Sensors * Whitening

* CAD/CAM * Endodontics » Orthodontics

Due to exclusive nature there is no cancellation on annual sponsorship.

* Practice Management
* Retraction & Hemostasis
» Ultrasonic Equipment &

FEATURES & BENEFITS

* Only 1 Product Package Sponsorship available per category

» Dominates the product category, making your brand/product
synonymous with the category

* Fosters category engagement via /nside Dentistry’s marketing outputs
* Includes a suite of proven lead-generation content assets

* Addresses audience behavior and preference by integrating print, web,
and electronic messaging to create impact

* Turnkey promotional programming to extend the lifecycle of the
content suite

* Provides 12 months of website advertising

* 12 unique messaging opportunities
e 7 unique unique ad positions

* Post-marketing messaging (drip campaign) included with each
“actionable” initiative (webinar, eBook, promotional messages with
embedded forms)

* ROI - category impressions, engagements, lead generation, lead ranking,
unbeatable cost-per-lead

* In-house programming experts to make data transfer as seamless/
automated as possible

* Reprints

TOTAL SPONSOR
INVESTMENT

§73,000 NET

COMMUNICATIONS
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Integrated Product Sponsorship

Product Sponsorship Package

This sponsorship package includes category exclusivity and leverages the full
depth of the /nside Dentistry platform. Each content asset is designed to stand
alone and generate valuable brand impressions and leads. However, the real value
of the program is realized when the individual components are used in concert to
facilitate an ongoing dailogue that fosters familiarity and influences purchasing

habits.

ASSET SUITE: * 2 Inside Dentistry Articles (Tech Profile &

« 1 Webinar Peer-to-Peer

« 1eBook (Non-CE) ¢ 2 Third-Party eBlasts (30,000 each)

« 6 Full-Page Print Ads ¢ 12 Unique Messing Opportunities

| 12 UNIQUE MESSAGING OPORTUNITIES WITH 7 UNIQUE AD POSITIONS
— o me—— weees ge— me— ]

A pitistry

A i Resource Center Page
(Ads Rotate between applicable
sponsors of product categories)

Masthead (670 x 80 px)

= e ORI Product Listing Page =
i — Masthead (670 x 80 px) -
: n (exclusive) =

Skyscraper (220 x 365 px)

N . - : - Skyscraper (left sidebar)
' e (exclusive) el — C ] L —— | n (220 x 365 px) UNIQUE
-_-L_ [, < _ E o Skyscraper (right sidebar) OPPORTUNITIES
_— = E - e (175 X 580 px) Featured Product
= i | ¥ == - More Info
(T e Request Demo
== 2 |
5 m— L - Request Sample
i Four additional ca//s-to-actiqn for your [T Video
SRTT Product: More Info, Watch Video, Request
u 1.:.._:.,.----- Demo, Request Sample ———

Due to exclusive nature there is no cancellation on annual sponsorship.

COMMUNICATIONS
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Thematic eNewsletters

Post-Marketing Drip Campaign _

Extend the lifecycle of your messaging with a custom lead nurturing campaign. Sponsor receives one additional Démﬁtist
post-marketing send to all users who clicked on a sponsor component. Leads on all clicks (name, eMail, I :}
profession, and lead source) are delivered to sponsor. Endodontics Update
BENEFITS OUTPUTS
« Dominate the clinical topic that is aligned with your product or * Individual reports for each campaign.
brand as the sole sponsor for your category no competitive noise! « Automated drip campaign with secondary eMail send
« Engage our audience with 4 sends throughout the year. to all clicks on sponsor assets e res s
« Present your content with that of /nside Dentistry with a featured, * Leads delivered for clicks on sponsor assets (name, ST
event, featured video, featured product and clinical article. eMail, and profession). :‘:::_“.I:I;:T‘._f:‘.::?::;.:t::i:;.‘.:.::ﬁ:?.:*'"“"
« Position your brand as leader in the clinical category. * Distribution: 50,000+ _ ey by s
« Highly qualified leads. e Efmmme
SPONSOR MESSAGING PLACEMENTS:
MASTHEAD BANNER 600 X 80 px
TOTAL SPONSOR CLINICAL ARTICLE SPONSOR CONTENT T |
INVESTMENT % '
CENTER BANNER 600 X 80 px
$]8,000 NET FEATURED VIDEO SPONSOR CONTENT
FEATURED EVENT SPONSOR CONTENT
FEATURED PRODUCT SPONSOR CONTENT

2017 SEND DATES

Direct Restorative Endodontics Implantology Indirect Restorative Practice Management Periodontics

« January 11, 2017 o January 25, 2017 o February 15, 2017 o February 22, 2017 « March 15, 2017 « March 22, 2017

o April 12, 2017 o April 19, 2017 « May 10, 2017 o May 17,2017 « June 14, 2017 « June 21, 2017

o July 19, 2017 « July 26, 2017 o August 16, 2017 o August 23, 2017 o September 20, 2017 o September 13, 2017

o October 11, 2017 « October 25, 2017 « November 15, 2017 o December 17, 2017 o November 29, 2017 o December 20, 2017 .._...._uml o

NI T IS TOREORIE. WL ETTID EHAL R

COMMUNICATIONS
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eMails vield valuable LeadGEN data

Expand your customer engagement and
marketing efforts with a customized eMalil

to your target audience.

Third-Party Custom eMails

ceramin 10 %

QUIKC AP

REDEFINING CEMENTS, - Avergge Third-Party

i +
Dentists 60,000 “JR %%
Full List $6,000 NET 60,000+ mmmm.:
1/2 List $3,300 NET 30,000

REQUIREMENTS

« THTML file with all images linked
e Text-only file
e Subject line

* Any seed names from the company

BEST PRACTICES

» Should not exceed 600 px width
« Balanced text/image ratio
« No Flash, CSS Positioning, or Javascript

» Divide images in a grid fashion

(do not split critical image areas such as faces, products, etc.)
 Alt text for all images

« Provide all source images

e ] KT

DOES YOUR CEMENT... Open Rate

Y

P S Dupnad
Caramir C&B QuikCap

Moy Cararnis CEI iy Evpn Eanlac!

T Tl O (A B T ST I,
Speocial offer! Only 599 waep
for the Ceramir CEB QuikCap inbro
Kl phus gat a FREE 5-pi

5 DAYS ONLY

CURE WITH
MORE COLOR.

SEND A
TARGETED eMAIL

e 25 cents/name

e $1,500 NET minimum

COMMUNICATIONS,
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Webinars

Broadcast your message in a cost-effective
way to create a live interactive experience
that delivers highly qualified leads.

FEATURES & BENEFITS

. i FOR EACH SPONSORED WEBINAR,
Ty [PregEmmming YOU WILL RECEIVED ATTENDEE LEAD

INFORMATION, AS FOLLOWS:
First & Last Name

» Key Opinion Leader support

 Live tech support

Full Address (includes: Street, City,
State, Zip & Country)

* On-Demand programming for 12 months
_ . Phone Number
* Custom post-marketing campaign for

lead nurturing

Déntistry

eMail Address

REGISTER By

* Comprehensive monthly reports

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo eMAILS PRINT ADVERTISEMENTS
Average Leads Per 2015 Webinar*
. . [ [ |
Average Registration................. 330 Average Attendees.............. 119 ny .
T -
................................................................................................................................................................. wﬂ_a
E—-—- LY e
.
- SOCIAL MEDIA

Slides/Audio Package Slides/Live Video Package

$9,000 NET $14,000 NET
(includes $1,000 honorarium for speaker)

BANNERS/BUTTONS

POST-MARKETING CAMPAIGN

® Thank You eBlast to attendees (features client messaging)

® Custom third-party eBlast three days later to attendees
*Through 8/14

. * .
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Social Media

Find us on Social Media!

Stay up-to-date with breaking news, live event
coverage, the latest eBooks, and the hottest
topics in dental industry news. Inside Dentistry’s
social media sites gain followers every day.

Twitter a

» @InsideDentistry
1,075 followers through July, gaining an average of 12 per week

* Average of 37,200 impressions per month

e Inside Dentistry
Fublished by Amanda Harvey [7]- Februarny 20 - @

Ignoring a toothache could kill you... literally.

WS ~
Dentists and the ADA agree: Ignoring a toothache could
potentially kill you

Stale Rep. John Cortes, D-Kissimmee, made a biting claim about the conseguences
of poor dental care during debate on a bill that would change the rules for...

POLITIFACT.COM

1,860 people reached Boost Post

i Like B Comment #+ Share M b

Facebook n

« www.facebook.com/InsideDentistry/
* 2,900 likes through July, gaining an average 19 per week
* Average of 4.0 posts per week that reach more than 400 people

* Average monthly reach of 21,973

» Average monthly engagement of 971

e and 10 others Chronological

at 11:01pm
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Trade Show Video & Promotion Package

Video & Animation Services

During a trade show you have a limited window to present your message.
Let our Visual Solutions Division expand your reach beyond the show floor by
creating a custom video to increase awareness and bolster your brand.

TOTAL INVESTMENT

$6,500 NET

Key Opinion Trade Show Booth Trade Show Product
Leader Videos Video Video (45-75 Seconds)
 Custom video capture of KOL/spokesperson at your

| e » i -t g ﬁ-‘ |

a L, T booth

gL Key £ Buta _._;_!.e'_:': ; - ! . . . o o
=R AR T e » Post-production enhancements, including 1 revision

f W1 Workflow

- it foting
F . B _— « Includes Inside Dentisty Platform exposure/distribution
- package to maximize reach/exposures/ROl

Cynthia Brattesan, 001

» Unrestricted global copyright release for the video

PROMOTION PACKAGE

DIGITAL WEB PRINT SOCIAL MEDIA
« Featured in quarterly /nside - Featured Video (1 week . Inclgded in Nevy I|3rodu§t or f » Tweeted from @InsideDentistry
Dentistry New Product eBlast exposure on each brand's Product Essentials section o * Social media promotional assets

Inside Dentistry (first available

: supplied to client
issue)

website)
* dentalaegis.com Home Page

* InsideDentistry.net Home Page

COMMUNICATIONS
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Event Coverage and PR Distribution-AEGIS Communications

2-Day Program-3'

Let AEGIS Communications capture your next live event with full video coverage

and a fully-integrated social media push. /Inside Dentistry will expand your reach OTAL INVESTMENT

by providing a turnkey solution to increase awareness and bolster your brand. 532,000 NETZ
Social Media FEATURES & BENEFITS

Live Event Coverage Promotion Package | Mg Hieiltelin: Bee

« 1 Product Features and Benefits Reel
+ 8 Branded Interview Outputs

+ Daily Social Media pushes across AEGIS Platform
(over 25,000 followers)

+ 2 Daily Video release of B-Roll across AEGIS Platform

Dr. Mike DiTolla Tony Angelini
Divscion of Covical At i STEVIORLD Mo Prsiheed AEGS Comerurication. AFTS
DISTRIBUTION CHANNELS
DIGITAL WEB SOCIAL MEDIA PRINT
* Highlight Video included » Featured Video outlets (as * Highlighted across AEGIS * News Story in Inside
in AEGIS Communications applicable) Communication Social Media Dentistry
Newsletters as applicable - Dentalaegis.com home page Channel (as applicable)
* Inside Dentistry « InsideDentistry.net home * Twitter & Facebook
eNewsletter page billboard slider « AEGIS Channels:
* InsideDentistry.net applicable * Inside Dentistry
product resource center « Compendium
* News story on dentalaegis « CDEWorld
* Dentalaegis

172 hours of coverage. -t
. AFGIS
2Please note: this package can be scaled down or enhanced based on your event needs.



Inside, o
Dentistry

Integrated Channel Marketing

Your Content + Our Environment + Multiple Channels = MORE SALES

Inside Dentistry consolidates demographic and behavioral audience data generated from content and

ad exposures to help you increase your share of voice.

Your
Website \
Print Circulation Digital Edition
140,000 » 1,048
~ RSC. URL Page Views/Month \
Editorial Support Link
Clinical Brief Your
Tech Profile 38,232 Users Website
Peer-to-Peer Linktoarticle [}~ ~
5ReasonstoBuy |...... : User Platforms
. : : 60% Desktop
Executive : P
Perspective 40% Mobile
Viewpoint ID Website :
Why | Invested 68,817 k. O\ W,
Why | Use Page Views/Month

_

Ask Your Sales Consultant How Can Content Marketing
with Inside Dentistry Work Specifically for You?

COMMUNICATIONS
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Inside Dentistry Staff

Contact Us

P 215-504-1275  F 215-504-1502

SALES CONTENT eMEDIA PUBLISHING OPERATIONS
PRESIDENT EDITOR-IN-CHIEF WEB ADS/ANALYTICS PRODUCTION MANAGER
Anthony A. Angelini Robert Margeas, DDS Chris Kashow Jennifer Lynn
AANGELINI@AEGISCOMM.COM RMARGEAS_EIC@AEGISCOMM.COM CKASHOW@AEGISCOMM.COM JLYNN@AEGISCOMM.COM
215-450-0555 (mobile) x219 X226
West Coast MANAGING EDITOR

Lisa Neuman WEBINARS BRAND MANAGER
ASSOCIATE PUBLISHER LNEUMAN@AEGISCOMM.COM Justin Romano Christi G. Chambers
Brian McCarthy x210 JROMANO@AEGISCOMM.COM CCHAMBERS@AEGISCOMM.COM
BMCCARTHY@AEGISCOMM.COM X211 x208
267-798-9333 (mobile) EDITOR
Northeast Amanda Harvey SPONSORSHIPS PROFESSIONAL RELATIONS

AHARVEY@AEGISCOMM.COM Diane Varner Mark Nelson
SENIOR MEDIA CONSULTANT MIDWEST x228 DVARNER@AEGISCOMM.COM MNELSON@AEGISCOMM.COM
Molly Nieser x258 215-771-4997 (mobile)
MNIESER@AEGISCOMM.COM SENIOR DESIGNER
267-797-6277 (mobile) Claire Novo eNEWSLETTERS SUBSRIPTION CE CONTACT OWNER/CEO
Midwest and Key Accounts CNOVO@AEGISCOMM.COM Winston Powell Hilary Noden Daniel W. Perkins

x220 WPOWELL@AEGISCOMM.COM HNODEN@AEGISCOMM.COM DPERKINS@AEGISCOMM.COM
MEDIA CONSULTANT SOUTHEAST x247 x207 X201
Steve Eyl
SEYL@AEGISCOMM.COM SOCIAL MEDIA OWNER/PRESIDENT
267-751-9522 (mobile) Amanda Harvey Anthony A. Angelini
Southeast AHARVEY @AEGISCOMM.COM AANGELINI@AEGISCOMM.COM

078 X202
MEDIA CONSULTANT
Matt Ingram 00 .
MINGRAM@AEGISCOMM.COM Karen A. Auiler
X217 | 609-502-9061 (mobile) KAUILER@AEGISCOMM.COM
x204
* * *
*
*
AEGIS Publications, LLC
104 Pheasant Run, Suite 105 AEJGIS

Newtown, PA 18940 COMMUNICATIONS



